
Greenpeace's Fundraising Fleet
What Their Seafood Campaigns Are Really About

Greenpeace sent a 240-foot, ex-Soviet Navy vessel with two 3,000-horsepower gas guzzling engines, a 
mini-fleet of speedboats, three drones, a helicopter, and a remote control submarine to vandalize the 
equipment of working fishermen.

And they brag about it.

What Greenpeace doesn’t tell you is they’ve never done a single environmental or economic impact study on 
the fishing methods they say they prefer--methods that  would require countless more boats to catch the same 
number of fish, dramatically increasing the seafood industry’s carbon footprint. 

Because Greenpeace’s “campaigns” aren’t really about seafood sustainability. They’re about juicing fundraising. 
It takes a lot of dollars to keep those fancy toys afloat.


